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OPNDESIGN IS DRIVE BY
A STRONG COMMITMENT TO
HELP HUMANITY

At OPNdesign, we are passionate about using design
to make a meaningful difference in the world. We
believe in empowering organizations with a social
impact to amplify their mission and create lasting
change. Creativity, innovation, and a commitment to
social good guide everything we do, while
relationships, quality work, and honest
communication define how we operate.
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Our purpose drives us to craft thoughtful designs and
0 U R W H Y g user-centric solutions that are visually compelling and
highly functional. By supporting businesses, NGOs,
| . |l” and disaster relief organizations through digital
m i &

transformation, we aim to create a future where

socially conscious partnerships tackle the world's
, ’ ’ most pressing challenges.

We don't just design for aesthetics; we design to
inspire, connect, and amplify the work of those making
a difference. At OPNdesign, we believe that when
purpose and creativity unite, incredible things happen.
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WHO WE <FOUNDING TEAM/>
ARE?

We are OPNdesign, a collective of
talented artists, designers and
software engineers who enable
companies and organizations to Victor Christina

increase their impact and achieve Cala U
‘ : ; Product/ Business Product Design
their goals through visual material. e M ahat et

We combine design and technology
with an eye for detail.
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OUR PAST EXPERIENCE...

OVER 20 YEARS EXPERIENCE AND
COMMITMENT TO PURPOSE-DRIVEN DESIGN

While we are a new agency, our team brings over 20
years of expertise in branding, graphic design, and web
design. With a combined two decades at Radio Free
Europe/Radio Liberty (RFE/RL), we led UX/UI design
for mobile apps, Smart TV platforms, and content
distribution systems. Our portfolio includes branding
and marketing campaigns for RFE/RL, Voice of
America, Radio Marti, and Radio Sawa.
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OUR PAST EXPERIENCE...

' From corporate identity design to large-scale digital
campaigns, we have crafted logos, branding
standards, and marketing materials across print and
digital media—spanning banners, posters, billboards,
and magazine ads. Collaborating with teams across
21 countries, we have ensured cohesive, impactful

branding that resonates globally.

OVER 20 YEARS EXPERIENCE AND
COMMITMENT TO PURPOSE-DRIVEN DESIGN
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OUR PAST EXPERIENCE...

OVER 20 YEARS EXPERIENCE AND
COMMITMENT TO PURPOSE-DRIVEN DESIGN

Driven by technical expertise and creative storytelling,
we build branding solutions that amplify organizational
missions. We are committed to helping brands craft
compelling identities that connect, engage, and

inspire.
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OUR BRANDING PROCGESS...

WE CRAFT GOMPELLING BRANDS THAT CAPTIVATE AND CONNECT WITH TARGET
AUDIENCES. HERE'S HOW WE BRING THEM TO LIFE:

DISCOVER EXPLORE CREATE REFINE DELIVER

We start with a We develop three With the direction set, Through collaboration We finalize your brand

questionnaire and distinct moodboards, we craft 3—4 logo and and feedback, we refine identity and provide a

workshop to uncover exploring color, texture, color concepts, your logo and colors, comprehensive toolkit,

insights, align goals, typography, and blending creativity with ensuring alignment including logos, colors,

and define scope. imagery to shape your strategy to bring your with your goals. typography, and
brand's visual identity. brand to life. guidelines, ensuring

If needed, we add We then expand your consistency across all

market research and identity with platforms.

competitive analysis. typography, patterns,

and other elements. WWW.OPNDESIGN.IO



PURPOSE-DRIVEN DESIGN

Our portfolio showcases a selection of projects
that highlight our expertise in branding, graphic
design, and digital solutions.

Each project reflects our commitment to
crafting meaningful and impactful designs that
resonate with the unigue goals and values of
our clients.
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PEACE &
PCR CONFLICT
RESOLUTION

REBRANDING & WEBSITE

Peace & Conflict Resolution Foundation

Non-Profit Organization
Democratic Republic of Congo

Revamped the PCR Foundation’'s brand and website to
enhance trust, professionalism, and global donor appeal,
delivering a cohesive identity and user-friendly platform
for clear messaging and engagement.



BRAND CONCEPTUALIZATION

The redesigned PCR (Peace and Conflict Resolution)
Foundation identity strengthens its trust,
professionalism, and warmth for a global audience.
Rooted in the DRC, PCR embodies peace and love,
addressing health, education, agriculture, mental
wellness, and basic needs.

Bold visuals reflect the founders' courage and
commitment to nonviolence, while bright, joyful colors
symbolize optimism and community impact. The
African shape reinforces regional dedication, and the
dove with a leaf represents their pursuit of peace.

This brand captures PCR's essence—a vibrant,
compassionate force driving lasting change.




Join the Change Agents
working to end
violence and make
peace in D.R. Congo.
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Join the Change Agents
working to end
violence and make
peace in D.R. Congo.

Wiw. per-toundation,org




SKETCHING PROCESS
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REBRANDING & WEBSITE
Rokyy

ROK' Tech Start-Up
Colombia
L0 Developed branding, website, and app concepts for

LOC AL

Rokyy, a Colombia-based money transfer platform
focused on speed, security, and accessibility.

ENVIA FACIL
A CUALQUIER
DESTIND




BRAND CONGEPTUALIZATION

Raising hands can symbolize an attitude of celebration
or achievement, suggesting that the company facilitates
successful and satisfying transactions, promoting a
positive experience for users.

Additionally, this gesture can represent unity or
collaboration between people, reflecting how Rokyy
connects users through money transfers and facilitates
transactions between individuals in different locations.

Together, this icon conveys a message of success,
connection, collaboration, and mutual support,
highlighting Rokyy's goal of providing an efficient and
accessible money transfer service for everyone.
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SKETCHING PROCESS




AROUND
THE TABLE

BRAND IDENTITY

Kolem Stolu

Religious Community
Czech Republic

Developed a modern brand identity for Kolem Stolu, a
Prague-based religious community engaging young
Czech speakers. The design embodies their mission of
dialogue, shared meals, and community building.






BRAND CONGEPTUALIZATION

Kolem Stolu ("Around the Table") unites young adults in
Prague (25-50) to build Christian community through
meals and gatherings.

The table symbolizes connection, refuge, joy, and shared
stories, while the crown represents unity in service.
Kolem Stolu invites you to rediscover the sacredness of

the table and the power of belonging in faith.



SKETCHING PROCESS
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‘-\TARGET
AUDIENCE

Discover your ideal customers

BRAND IDENTITY & WEBSITE

Target Audience

Market Research & Positioning
Germany / Czech Republic

Designed the brand identity and website
for Target Audience, a Germany/Prague-
based market research firm.

The professional yet approachable brand
establishes credibility and global reach,
with a cohesive identity and functional
website reflecting their mission.



» TARGET
AUDIENCE

Discover your ideal customers

A AN

(] ]
But | must explacn fo you how all thas mistaken idea of . .

doenouncing plescere and praising pain was born and |
will give you & complete scoount of the system, and ox
pound the sctual teachings of the greal explorer of the
truth, the madtas-bBudder al human hagpiness, No Sna
mppeta, degligs, oF avolds pleagune (Eaall, becacigs if in
pleasure, bul because thove who 9o Rl Enow how (D

Sair g plaature raliomally MCEUnTEd COnGEEIncal that

ard sxiremaly painlful, Nar agn

ol oF D iuad of detniel Lo ablan sain of itsall, be

I I AR WS

cadse i i pain. bul becaule Sccandgnally GircumElances
ateyr owhich tiosl and paln can procuhs Bilm §ome garast
plessdre. To take & Trivial exemple. which of ug ever un-

D TARGET
nUDIE_NC_E_

derfakel Labdrioud physcal exdrciies, excep! 16 ohbamh
poime advaniages fram t? But whoe has any fight i find
&t with a man who chiSies (o &njoy a pleature thal
has nd annoying consegEEnces, of one who avoids & pam
that produces no resultant pleasure

Tormsiaw
ol Professional Kostanevac

Consultant




BRAND CONCEPTUALIZATION

A puzzle-shaped brain symbolizes the
strategic process of understanding the
ideal customer, where each piece—
demographics, behaviors, and needs—
forms a complete picture. It reflects

market segmentation and highlights that fomisiav
Kostanjevac
defining audiences requires both data

and a creative, human-centered approach.
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Discover your ideal customers

'-'.':-' TARGET
"o ve. AUDIENCE

og®
e . Discover your ideal customers

TARGET
@ AUDIENCE

Discover your ideal customers

"
dudlEHCE

A DOEAN

TARGET

Discover your ideal customers




/A

DatAustral

XX\

DatAustrao

X\

DatAustral

XX\

DatAustral

BRAND [DENTITY
DatAustral

Information Tech Solutions
Colombia

DatAustral delivers innovative, reliable tech
solutions, ensuring stability and efficiency. Its
mission is to provide secure, adaptable tools

that optimize client processes with cutting-
edge technology.






BRAND
CONCEPTUALIZATION

Mountains symbolize stability,
strength, and resilience,
reflecting DatAustral’s reliable
tech solutions. The logo
conveys solidity, growth,
innovation, and a strategic,
iInterconnected approach.




SKETCHING PROCESS
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Veronika Paal

DATA FOR EVERYONE

BRAND IDENTITY

Veronika Paal

Market Researcher
Czech Republic / Hungary

Developed the brand identity for Veronika
Paal, a market researcher providing clear,
data-driven insights to guide strategic
business decisions.




BRAND
CONGEPTUALIZATION

Data serves as a bridge,
connecting people, %

organizations, and systems
globally. The network

symbolizes accessibility, equity, W
and collaboration, uniting
individuals to solve problems x)f

and auj:hleve_ shared goals for a 1&1?;1 ¢
more inclusive future. ?& tﬁtfﬁ__f-
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SKETCHING PROCESS
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HANA BRANCUSKA

TERAPIE

W IANA BRANGUS
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BRAND IDENTITY

Hana Brancouzska Terapie

Private Therapy Clinic
Czech Republic

Designed the brand identity and website for
Hana Brancuska Terapie, a Czech therapy
clinic, to attract clients, highlight expertise,
and showcase therapeutic practices.
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Tb’ HANA BRANCUSEKA
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PANTONE®

BRAND —
CONCEPTUALIZATION

Hana Brancuska Terapie's identity reflects calm,
growth, and resilience through natural colors and
plant symbolism, creating a nurturing space for
healing and transformation.
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SKETCHING PROCESS
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BRAND IDENTITY

Marika Rytirova
Attorney

Czech Republic

MARI KA RYTirﬁOVA' Designed a brand identity for attorney Marika
Rytirova, highlighting professionalism, trust,
ADVO KATN| KANCELAE and approachability to attract clients and

build strong relationships.

N



MGR. MARIKA RYTIROVA

BRAND
CONCEPTUALIZATION

Marika Rytirova’s brand embodies justice,
integrity, and strength. Centered on the
symbol of law, it reflects confidence, clarity,
and trust while maintaining warmth and
approachability—mirroring her dedication to
justice and client connection.






SKETGHING PROCESS
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VituStom

l‘ DENTAL CLINIC

BRAND IDENTITY

VituStom
Dental Clinic
Czech Republic

" VituStom

DE MUT & L EL|IIN IE

GLEB

Developed the brand identity for VituStom, a VITUSEVICI
new dental clinic opening in Prague. The e YlzracsETE
. lerem@ipsum.com

brand communicates welcome, care, and www.locemipsum.com

professionalism to potential clients, creating a SRRRER
trusted and approachable presence. ) W ] \ \ }




BRAND
CONCEPTUALIZATION

The river symbolizes
fluidity, harmony, and
connection, reflecting the

clinic’s blend of e
Vitustom

professionalism and
compassionate dental
care within its cultural
environment.

e

‘ g" |




Y VituStom
.




SKETGHING PROCESS
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\ PROJECT?

Do you have an exciting project or innovative idea in mind? Is your current brand or website in

need of a stunning makeover? Look no further!

At OPNdesign we are passionate about transforming your vision into captivating realities
through exceptional web and app design and branding.

WWW.OPNDESIGN.I0



Ndesign

Contact us for a free 30 min.

LE'I"S M AKE con%ulation or audit.
YOUR BUSINESS o
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WHO DO YOU

Not in need of our services but
know of someone who does?
Please feel free to connect us
with them via email or LinkedIn.

Email: |
LinkedIn: /
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